
(NAPS)—Here’s good news about 
the economy: Around the world, entre-
preneurship is an important driver of 
economic development and growth. 
It can also be empowering for women 
and other previously underrepresented 
groups in business ownership.

Worldwide, it is estimated that the 
number of women-owned businesses 
is one-quarter to one-third of all enter-
prises, and the segment continues to 
grow as there are still many women who 
aspire to make entrepreneurship a real-
ity, as revealed by a new Herbalife Nutri-
tion survey.

The second annual survey, which 
explored women and entrepreneurship 
globally, revealed that nearly three-quar-
ters of women aspire to open their own 
business, and of those, 50 percent don’t 
yet have a business, and 22 percent have 
one but would like to open another.

“Women entrepreneurs create a 
source of income for themselves and 
their families. They are a vital part of our 
world’s economic engine that society 
needs to support with flexible opportu-
nities, mentorship, and access to capital,” 
said Ibi Montesino, Senior Vice Pres-
ident and Managing Director, North 
America Region, Herbalife Nutrition.

While some of the increase in entre-
preneurship interest may be attributed 
to current economic conditions, many 
of the women surveyed raised concerns 
about overwhelming challenges they 
experience in the traditional workplace 
compared to their male colleagues. In 
fact, more than 60 percent of women said 
they would like to start a business due to 
unfair treatment in previous job roles. 

Of the women surveyed:
•	70 percent believe women must work 

harder to have the same opportunities 
as men in the workforce.

•	43 percent of women have delayed 
having children because they thought 
it would negatively affect their career.

•	25 percent said they had faced preg-
nancy discrimination.

•	42 percent believe they’ve been 
unfairly overlooked for a raise or pro-
motion because of their gender and, 
among those, it happened three sepa-
rate times on average.

While such challenges may be a cat-
alyst for the surge in entrepreneurship, 
the top motivation for starting a busi-
ness was revealed as becoming a role 
model for younger women (80%), fol-
lowed by interest in becoming their own 
boss (61%) and a commitment to help-
ing break the glass ceiling (67%). 

These women are entering their 
endeavors with eyes wide open, and 
don’t expect entrepreneurship to be 
smooth sailing: A third of women with 
plans for entrepreneurship are “very 
worried” about their business—or 
future business—failing in the next five 
years.

The women believe the top three 
challenges when starting a business 
all revolve around finances—earning 
enough money to offset costs (51%), 
having enough budget to grow (51%) 
and financing their business (48%).

This concern for money was echoed 
in last year’s survey, when 58% of 
women reported financing their busi-
ness to be the most challenging aspect.

For many, though, the benefits out-
weigh the challenges. The top poten-
tial benefit to entrepreneurship was 
revealed to be the potential income 
growth (54%), followed by the ability to 
be their own boss (52%) and more flex-
ibility in their work/life schedule (45%). 

Montesino pointed out that Herb-
alife Nutrition is proud that more than 

half of its independent distributors are 
women who set up their businesses and 
decide when and where they work and 
do so on their terms. The importance of 
women entrepreneurs is demonstrated 
by the effect their businesses have on 
the economy and the opportunity they 
provide to create role models for future 
generations. 

Learn more at www.herbalife.com.
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“Women entrepreneurs are a vital 
part of our world’s economic engine 
that society needs to support with 
flexible opportunities, mentorship, 
and access to capital,” said Ibi Montes-
ino of Herbalife Nutrition.
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Here’s good news about the econ-
omy: Around the world, entrepre-
neurship is an important driver of 
economic development and growth. 
/// Seventy-two Percent Of Women 
Want To Be Entrepreneurs, New Study 
Reveals

One way women have found to 
break the glass ceiling is by starting 
their own businesses.


