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NEWSPAPER READERSHIP BY PLATFORM
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infographic-baby-boomer-vs-millennial-shopping-habits/

BABY BOOMERS

Researching Born Between
Products Online 1946 - 1964

86% of Baby Boomers
routinely research
products online

14% of Baby Boomers
research products
via smartphone

Print Media

38% of Baby Boomers
prefer to research
products in newspapers
or magazines

Influence on

Decision To Buy

62% of Baby Boomers
say advertising and advice
from a sale rep is more
likely to influence their
dedision to buy

Social Media

18% of Baby Boomers
advocate for retailers
on social media
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MILLENNIALS

Born Between
1981-2000

Researching
Products Online

90% of Millennials
routinely research
products online

Smartphone

60% of Millennials
research products
via smartphone

Print Media

19% of Millennials
prefer to research
products in newspapers
0r magazines

Influence on

Decision To Buy

82% of Millennials

say word of mouth is more
likely to influence their
decision to buy

Social Media

29% of Millennials

are willing to advocate

on behalf of a retailer they
purchase from on sodial media

als Outnumber Boomers
ion To 75 Million As Of 2015

http://www.nextopia.com/blog/2015/06/ecommerce-
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Average Issue
Reader Indexed to
Adult Average
(100)

Read as: (2016) Adults with
HHI of $100k+ are 28% more
likely than average to read

the average issue of a
national newspaper

% Share of Total
Adult Audience

Read as: (2016) 43.3% of
adult readers of the average
national newspaper issue
have HHI of $100k+

The More Affluent People Are More Likely To Be
Newspaper Readers
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Newspaper Readership Correlates to Higher Education Levels
Percentage Nationally Who Read Any Daily Newspaper Yesterday

High school graduate Somecollege College graduate

Some post graduate Post graduate degree
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Source: Scarborough Research survey data
Note: 1552 - 2012 Scarborough Report, Release 1

The More Educated People Are More
Likely To Be Newspaper Readers

Those With Post Graduate Degrees Are Most Likely To
Be Newspaper Readers




Many Americans often get news from
digital media platforms

% of U.S. adults who often get news from ...

%

Television 57
Local TV news 46
Cable TV news 31
National nightly network TV news 30

Digital 38
News websites or apps 28
Social networking sites 138

Radio 25

Print newspaper 20
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source: Survey conducted Jan. 12-Feb. 8, 2016.
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Averace 2015 Dicitar Revenue sY Marker Size, sy Type of Mepia

B Nevspaper M Radio Cluster B Cable System TV Station W Pureplay Co Directory
$12,000,000

$10,000,000
Across all market sizes, newspapers

g dominated digital sales, generating

o $8,000,000

3 at least 3 times the average revenue

= of competitors.

}:'; $6,000,000

o

5 $4,000,000 -

$2,000,000 - l l
n BB
Large Mkt. Medium Mkt Small Mkt.

Newispaper $12,347,665 $3,951,169 $1,434,817.20
Radio Cluster $2,612,457 $881,590 §275,295
Cable System $2419,983 $920,425 §-
TV Station $1,989,138 $2,202,868 $538,629
Pureplay Ca $2,185.800 $1,969,623 &
Di[e((ory $768,668 $210,684 $81,335

Sowce: Boerell, Reverwe Database, Q1 2016

Digital Newspapers Have HigherYields

Digital Newspapers Are Three Times More Productive



